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Thinkalong Survey Analysis




Summary

Classroomteachers and librarians are distinct groups of educators. We should have segmented marketing efforts to meet these two
audiences:

* Influencer marketingfor classroom teachers who find tools via blogs and word of mouth and a social media marketing plan for
library media specialists

* We shouldalso consider howto work with the teacherinfluencers that are listed in the survey responses. Can we send crit kits to
them or work together on curatinga Thinkalong module? What other ways can we partner so that they can share our content and
we can gatherinsights from them?

We already knew that we could find educators on Facebook and Twitter. The survey indicted 25% of the entrants find educational content
on Pinterest and 11% on Instagram

* There'san opportunity to create a Thinkalongfollowing on Pinterest to supplement our social media marketingon Facebookand
Instagram

Most of the educators have content needs for research skills, digital literacy, and media literacy. A smaller percentage cover social
emotional learning, current events, and debate

* There'san SEO opportunity toincorporate these keywords into the website. We could also use the keywords to create a PPC
campaign to reach classroom teachers

The most frequently listed resources are PBS LearningMedia, Common Sense Media, Teachers Pay Teachers, School LibraryJournal,
Checkology, and ProCon.org. Each of these websites heavily feature customizable lesson plans and resources that require little prep for
classroomuse. Thus, curation and lesson planning support may be linked to frequency of use.

When the Education Outreach team s following up with the educators that asked for more contact, we make surethe emailis timely and
that they can get theirkits mailed to them quickly. We should also ask if they understood how to use the tool in theirlessons.



THINKALONG Rose Pierre-Louis

Which ages do you work with?

@ FPre-kindergarten — kindergarten 14 33
@ 1st-3rd grade 15 30
@ 4th - 5th grade 19 25
@ Middle school 31 20
. Early high school 14 15
. Late high school 13 10
. Post-secondary 0 5
@ Other 5 0

*  53% work with middle schoolers

*  42% work with 4th and 5th graders

* 45% work with high school students

* 25% work with late elementary and middle school
* 14% work with middle school and early high school

* Other — ESL, Citizenship applicants, retired, K-6, and K-12

*Sum of percentages will notadd up to 100 as the total number of answer choices selected for a question can be

greater than the number of respondents that answered the question.
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THINKALONG

Rose Pierre-Louis

What is your professionalrole?

@ Youth organization leader

@ VYouth program instructor/me...

@ Home-schooling parent or car...
@ Classroom teacher - public sc...

@ Classroom teacher - private sc..

@ Library media specialist

. School administrator or depar...

. PTA Officer

. School board member

. Elected official invohved in edu...

. Other

*  48% of entrants are library media specialists
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*Sum of percentages will notadd up to 100 as the total number of answer choices selected for a question can be
greater than the number of respondents that answered the question.

* 35% are classroom teachers — all but 3 are public school teachers

* Other — Academically Gifted Teacher, Technology Integration Specialist, Community Worker



THINKALONG Rose Pierre-Louis

What subject areas do you teach?

Classroom Teachers

More Details

@ Social Studies 7
@ Math 4 7
@ Science 4 6
@ English/Language Arts 7 5
@ At 0 4
@ English to Speakers of Other L. 2 3
@ Special Education 1 .
@ Gifted and Talented 3 1
@ Mot Applicable 1 0
@ Other 7
*Sum of percentages will notadd up to 100 as the total number of answer choices selected for a question can be
° 86% teach in pUblIC schools greater than the number of respondents that answered the question.

* 33% teach social studies/history
e 29% teach STEM
e 29% teach ELA

* 33% teach unlisted subjects: Citizenship, Computers, Theology, Theory of Learning, Special Ed, Leadership, and
Theater



What content areas do you typically cover?

All Educators

Social emotional learning
Research skills
Information or media literacy

Debate

Current events

Civics
Digital literacy
Mot Applicable
Other

90% cover research skills

78% cover digital literacy

75% cover information or media literacy

48% of educators cover social emotional learning

44% cover current events

33% cover debate
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*Sum of percentages will notadd up to 100 as the total number of answer choices selected for a question can be
greater than the number of respondents that answered the question.



THINKALONG Rose Pierre-Louis

Where do you most often find and/or save ideas for activities or lessons?

e 60% of entrants use social media
e 75% of entrants use websites
e 18% use educator influencers

Social Media
Facebook Educator
* 40% respondents use Facebook Guide

* 35% use Twitter

* 25% use Pinterest
* 12% use Podcasts
* 11% use Instagram

Giving people the power to promote equityand innovationin

their learning communities.

Websrtes *Sum of percentages will notadd up to 100 as the total number of answer choices selected for a question can
be greater than the number of respondents that answered the question.
e 25% use Teachers Pay Teachers 8 P a

e 20% use PBS LearningMedia

e Other Options: Common Sense Media,
What Works Clearinghouse, Facing
History, Free Technology 4 Teachers,
Databases, USCIS, ALA



THINKALONG Rose Pierre-Louis

Where do middle school library media specialists find ideas and lessons?

So ci a I M ed i a @ PBS LearningMedia Choose Station v Subjects v Gradesv  Standards

[0)
* 85% use Facebook Bring the World to Your Classroom
b 79% u Se TWi tte r PBS and your rated FREE, standards-aligned videos, interactives,

lesson plans, ai like you.

* 29% use Pinterest
* 14% use Instagram

2 |

Websites {f o I

. . 505 £ 15:05
* 3 entrants use PBS LearningMedia EETRT— | [—— i | prem——
* 3 entrants use Teachers Pay teachers

9-12

* Otheroptionslisted: ALA, Common Sense Media

*Sum of percentages will notadd up to 100 as the total number of answer choices selected for a
question can be greater than the number of respondents that answered the question.



THINKALONG Rose Pierre-Louis

Where do middle school classroom teachers find ideas and lessons?

Classroom teachers reference fewer social media
platforms than media specialists. They tend to look
more often to websites, colleagues, and educator
influencers.

New Digital Cftizenship

Social Media -y :
* 3 teachers use Facebook essons Are Here!
e 2 teachers use Twitter '

1 teacher uses Instagram and Pinterest & common sense education

Websites *Sum of percentages will notadd up to 100 as the total number of answer choices selected for a
question can be greater than the number of respondents that answered the question.
* 6 teachersuse Teachers Pay Teachers
* 3 teachers use PBS LearningMedia
e Otheroptions: Facing History, What
Works Clearinghouse, School Databases



What do you use most often to find ideas for activities or lessons?

Blogs

e Cult of Pedagogy
* Monica Genta

e Total Timesavers
 Matt Miller

» Kasey Bell

* MonicaBurns

* Dave Burgess

CULT - '~ PEDAGOGY

Podcasts TEACHER NERDS, UNITE
eSchool Librarians United

eNPR Podcasts



https://www.cultofpedagogy.com/
https://monicagenta.com/
https://www.totaltimesavers.com/
https://ditchthattextbook.com/about/
https://shakeuplearning.com/
https://classtechtips.com/about-monica/
https://daveburgess.com/
https://schoollibrariansunited.libsyn.com/
https://www.npr.org/podcasts/

THINKALONG Rose Pierre-Louis

What do you use most often to find ideas for activities or lessons?

Educator Influencers

11

Shannon McClintock Millet (@shannonmmiller)
Kristina Holzweiss (@lieberrian)

Jenny Lussier (@jluss)

Joyce Valenza (@joycevalenza)

Catlin Tucker (@Catlin Tucker)

Michel Luhtala (@mluhtala)

Alice Keeler (@alicekeeler)

Martha Bonjorno (@Mrs_Bongi)

Jennifer Lewis (@FLHSMsLewis)

Steven Tetreault (@DrTLovesBooks)

Professional Development Networks

* 41% Connecticut Association of School Librarians

* 22% American Library Association

* 19% American Association of School Librarians

* 14% International Society for Technology in
Education

*Sum of percentages will notadd up to 100 as the total number of answer choices selected for a
question can be greater than the number of respondents that answered the question.


https://twitter.com/shannonmmiller?
https://twitter.com/lieberrian
https://twitter.com/jluss
https://twitter.com/joycevalenza
https://twitter.com/Catlin_Tucker
https://twitter.com/mluhtala
https://twitter.com/alicekeeler
https://twitter.com/mrs_bongi
https://twitter.com/flhsmslewis
https://twitter.com/drtlovesbooks

What do you use most often to find ideas for activities or lessons?

The most popular publications listed are: Other publications listed:
« School Library Journal * School Library Connection
* Common Sense Media * CASL
* ALA * AASL
e Edweek * Knowledge Quest
e ISTE * ScholasticEDU
* Edutopia * News Literacy Project
* TeachingTolerance . Smithsonian
* PBS/NPR * Time
* The Week

* National Geographic



THINKALONG Rose Pierre-Louis

What tools, programs or resources have you used to introduce media literacy, critical thinking or civil discourse?

Most Popular Media Literacy Resources
anas Prevent Coronavirus Infection?

will Eating Ban
e Common Sense Media
e Checkology Was COVID-19 Found in Packages of Toilet Paper?
* Pro/Con.org
ther
« Newsela will Wa"m;NV;a\L;s?
+ iCivics Kill Coron snOpes

. I t the
Other Resources Listed officer Reveal the ‘Truth Abou

pid a Chinese Intelligence

Coronavirus Outbreak’?
* Sho .es ) . Did ‘The Simpsons' p .
* Media Education Foundation redict the Coronayipys rrr—

* News Literacy Project

* National History Day

* Newseum

* Flocabulary

* Gale Database: Opposing Views
e Library databases

13


https://www.commonsense.org/education/digital-citizenship
https://get.checkology.org/
https://www.procon.org/
https://newsela.com/
https://www.icivics.org/
https://www.snopes.com/
https://www.mediaed.org/
https://newslit.org/
https://www.nhd.org/
https://www.newseum.org/
https://www.flocabulary.com/
https://www.gale.com/c/in-context-opposing-viewpoints

How often do you incorporate public media into your lessons or programs?

. More than 10 times per year 13

@ 6-10 times per year 12
@ 1-5 times per year 21
. Mever 4

Most entrants use public media 1-5 times in their classroom. A nearly
equal number of educators use publicmedia 6-10 or more than 10 times per
year.

Considering the popularity of PBS LearningMedia in the responses, these
frequent instances of public media use may be LearningMedia lessons.



Would you like Thinkalong outreach specialists to contact you to explore how you can use it?

. Yes 24
. Mo 26

About half of the educators that took the survey responded that they
wanted to hear more about how Thinkalong could fit their classroom
needs.

Since there isn't a sign-in process or content block on the Thinkalong
modules, this may indicate that there is still confusion on how to use
the tool. It would be helpful to investigate further when we contact
the educators.



